o caso de um canal esportivo chileno RESUMO -O objetivo deste artigo é analisar como os interesses das empresas moldam o sistema de mídia no Chile e a prática do jornalismo. As implicações para a democracia também são consideradas. Este artigo emprega um estudo de caso para mostrar como os interesses das empresas operam especificamente sobre formas de fortalecer os interesses privados em vez de públicos. O artigo sugere que o jornalismo chileno é formado principalmente por um quadro neoliberal, desempenhando um papel colaborativo para não prejudicar o ambiente de negócios, pois gera empregos e crescimento econômico para o país. Em segundo lugar, o artigo explora o caso, analisando-o no contexto do jornalismo desenvolvimentista, na sequência de um discurso público mais amplo sobre as necessidades de desenvolvimento para o Chile. Na verdade, as empresas jornalísticas e a esfera econômica chilena estão intimamente relacionadas, apesar das tensões dos últimos anos no sistema midiático chileno. Palavras-chave: Censura corporativa. Sistema de mídia chilena. Jornalismo baseado no mercado.
international debate on this topic. Indeed, the suspicion against the State is the core of this liberal approach.
Nevertheless, in a neoliberal society with private corporations with enormous power over the media and content industries, the inquiry about the role of private actors is key within the "freedom from" and the "freedom for" tension. In fact, the private power over the media landscape has become a concern among scholars and journalists in the Chilean media system, starting with Portales' seminal study in the early '80s (MÖNCKEBERG, 2009; DERMOTA, 2002; SUNKEL, GEOFFROY, 2001; PORTALES, 1981) . Portales did the most complete empirical study about the economic and industrial aspects of the Chilean press before, during, and after the military coup from a political economy of communication approach. He collected and analyzed data about the press, radio, television, and advertising industries until 1980. He analyzed the industrialization process of the Chilean media system and its progressive concentration among only a few owners. Most of the research in that field in Chile should take into account Portales' work.
This concern is still valid in the 21 st century due to the increasing corporate takeover of Chilean media properties and the potential interest conflicts between media holdings and their shareholders, which both jumped onto the public agenda. In fact, as larger Chilean and international corporations with interests in mining, banking, insurance, retail, and even the political arena took control of television channels, radio stations, and newspapers during the 2000s, questions have emerged as to how their media outlets will cover the business beat or how critical they would be towards their owners'
businesses. The highest profile case affected the former president Sebastián Piñera, who was one of the richest Chilean businessmen when he won the election in 2010. In fact, he still is 2 . By the time he became president, he was the main shareholder of Chilevisión (CHV), a national TV channel. The press and his political opponents pushed him to sell the station 3 .
The Piñera example is not the only one in which the role of journalism and corporate interest are stressed. Indeed, during 2013-2014 there were several situations that strained the relationship between journalism and private interests, both due to the commercialization and corporate pressures. We will outline some of them:
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In June 2014, one of the main national broadcasting companies 4 apologized in prime time for a story 5 aired one year before. By that time, the TV channel had exposed the wrong labeling of the food of one of the biggest retailers and food producers in Chile -Cencosud-, owned by one of the richest men in the in the country and Latin America, Horst Paulman 6 . The TV channel "regretted" any "discomfort" caused by the story and recognized that it could have allowed better communication conditions to facilitate 7 a fuller opportunity for the company to tell its side of the story 8 , even when the original TV show included interviews with retailer's spokesman. These public excuses stopped the criminal and civil cases in court against the media outlet (RIUMALLÓ, 2014).
During the same month, an energy company -which is part of one of the most important Chilean business holdings-complained formally against Chilevisión (CHV) 9 to the Consejo Nacional de
Televisión, CNTV (National Broadcasting Council), due to a special report 10 about a controversial hydroelectric project near Santiago de
Chile. The energy company accused CHV of being biased, non-objective and unprofessional, which impacted negatively on pluralism
11
.
Later, in August 2014, the private companies which manage the retirement funds of Chilean people 12 filed a complaint against CHV due to a story which criticized the social security system privatized in the early '80s 13 . The TV channel withdrew the story from its website. One of the editors said that the story negatively impacted the advertising paid by the social security companies 14 .
During the same month, the Chilean Supreme Court condemned the director of a Chilean economic newspaper, Estrategia, because he used his outlet to manipulate the share prices of a company of which he was a minor shareholder.
These cases highlight the interests of the main Chilean industries (energy, retail, pensions) which are also the largest advertisers, their intentions to shape how they are publicly portrayed, and the diversity of the media outlets where they display their strategies. As we will explain later in the methods section, this paper centers on a case which takes place within the Canal del Fútbol (CDF), a TV cable station focusing on soccer. Editors were fired and other journalists resigned as a consequence of corporate pressures imposed by top executives upset by a story aired at the end of July 2014
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The impact of market-driven journalism and the commercialization of media can be observed in these kinds of corporate pressures on media content as well as on staff cuts in order to increase profits. During the first semester of 2014, journalistic staffs were merged and outlets fired employees 16 , and a media holding fired a journalist and a leader of his company's labor union after a formal complaint was filed against the company in a court specializing in labor issues 17
. "As we believe, this is an attempt to scare workers", said Juan Guerra, the fired journalist (GUERRA, 2014) 18 . In the last three years, several labor unions of media outlets issued strikes to call for better labor conditions
19
. Questions about quality, professionalization, and shields against censorship were raised due to the influences of both commercialization and corporate interests in the Chilean media system. This paper is divided in three sections. The first is the literature review and the theoretical framework; the second explains the methods and describes the case study; and the last part offers a discussion, explores conclusions, and points out the limitations of the study and presents questions for further research.
LITERATURE REVIEW
There are three main topics that form our literature review:
first, democracy and the public sphere in their relation to journalism; second, the Chilean media system, and finally, the status of freedom of expression and journalism, and the forces that have shaped them in recent Chilean history.
CORPORATE PRESSURES ON MEDIA

DEMOCRACY AND JOURNALISM
This article is framed within the normative theories of the press and its role in democratic societies from the description of a particular case in a specific national media system following an inductive approach. The literature, which links democracy, media systems and journalism, recognizes two ways to understand the links between them: "First, those prescribing the normative tasks for the media in society, and second those describing the factual role of the media in society" (CHRISTIANS et al., 2009, p. 69 BENSON, 2009, p. 180) . In fact, the contribution of the "public sphere" concept allows us to understand the public and democratic life as the place and space where deliberation takes place and participation is possible, and from which emerges a consensus through open and pluralistic argumentation and debate (HABERMAS, 1974) . Hence, the concept of the public sphere is key for our purpose because it stresses the ideal of media or journalistic autonomy in a commercialized media system.
Within four philosophical traditions of Western thought highlighted by Christians et al. (corporatist, libertarian, social responsibility and citizen participation), they suggest that the media could play four roles (monitorial, facilitative, radical and/or collaborative) depending on the model of democracy within which it operates (administrative, pluralist, civic or direct) (CHRISTIANS et al., 2009) . Our analysis will focus on a sort of collaborative role of media within a new or transitional democracy -the Chilean one-, in a way that strengthens the neoliberal model and the business environment more than the deliberative public sphere. Specifically, the case study shows how this collaborative role of the press is performed through a kind of development journalism.
Following Harvey, "[n] eoliberalism is a theory of political economy practices proposing that human well-being can best be advanced by the maximization of entrepreneurial freedoms within an institutional framework characterized by private property rights, individual liberty, unencumbered markets, and free trade. The role of the state is to create and preserve an institutional framework appropriate to such practices" (HARVEY, 2007, p. 22) . In fact, Harvey points out that Chile was the first great neoliberal experiment
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The journalism performed in a neoliberal society can be explained following a reframing of development journalism. This kind of journalism was conceived during the '60s as an alternative agenda to non-Western societies or undeveloped countries and as a way to engage journalists and media in progressive social change. The frame was born within a postcolonial moment and against the ideology of modernization. Following Chalkley, development journalism "means news attitudes on the part of governments, the press, radio and TV, the international institutions…, and the many sources of news and analysis from the private sector -banks, companies in all economic fields, private research organizations, the lot" (CHALKLEY, 1980, p. 215 ). In Xiaoge words, "it was designed to serve the ordinary people, not the elite" (XIAOGE, 2009, p. 357) .
However, we propose a shift to understand development journalism in a case of corporate pressures on Chilean media: the goal of this development journalism is not the entire welfare of the country as a whole, but the development of the economic sphere and its business actors within a neoliberal and free-market oriented society.
In fact, one of the components of development journalism described by Xiaoge (2009, p. 358 ) is what Richstad defines as "working constructively with the government in nation building", which assumes that journalism must focus on "news of economic and social development" (RICHSTAD, 2000, p. 279) . We see two risks in the idea of journalism working "constructively" with the government: first, the government could control or manipulate the media -directly or subtly-in the name of national goals, political stability, and economic growth; and second, national development normally implies a strong collaboration with private corporations. Hence, journalism could be constrained by both the government and corporations.
These two risks underlying development journalism imply an inherent contradiction: instead of contributing to a national and independent agenda, media is engaged with economic growth and CORPORATE PRESSURES ON MEDIA goals of power, as was the case in some African countries (XIAOGE, 2009; SHAH, 1996) . In the Latin American case, this type of journalism was shaped by the dependence theory developed during the '60s and '70s. This theoretical approach criticized the theories of modernization because it "assumed that the course taken by political, social, and economic systems of Western Europe and the United States foretells the future for the underdeveloped countries" (CARDOSO; FALETTO, 1979, p. 11) . However, Cardoso and Faleto distinguished between peripheral and central societies instead of developed, underdeveloped and developing countries. The peripheral and dependent societies produce raw material while central countries produce industrial goods. The distinction is not only about the stage of the production system, "but also of function of production and distribution… This requires a definite structure of relations of domination to assure an international trade based on merchandise produced at unequal levels of technology and cost of labor force" (CARDOSO; FALETTO, 1979, p. 17) . Within this frame, the underdeveloped or developing countries could not be developed, because is not about a lineal process, but an interrelated and globally one.
"DEMOCRACIES"
In analyzing the media system and the status of journalism in a democratic country within the Latin American context the four models of democracy framed by Christians et al. (2009) are not appropriate. The administrative, the pluralist, the civic, and the direct models do not accurately describe the models of democracy shaped after authoritarian regimes that ruled most Latin American countries during the '70s and '80s, including Chile.
Generally, there are several definitions of "transition to democracy" depending on what period will be considered as transitional (GODOY, 1999) . While some authors focus on the formal aspects of the changeover from one regime to another, others stress the structural transformations which can differentiate between one regime and another (GODOY, 1999; GARRETÓN, 1994) . In the Chilean case, there is no agreement among scholars and politicians on which is the beginning and the end of the transition to democracy. For some, the process started in the mid '80s, while the dictatorship was ruling and the opposition chose to fight within the regime's rules (GARRETÓN, 1994; OTANO, 1994 prefer the term post-dictatorship instead of transition to democracy.
CHILEAN MEDIA SYSTEM
In the Chilean transition to democracy "the old regime was not fully dismantled. There is no tabula rasa for reform. Powerful These deep transformations of the media environment occurred within a broad political, economic and social shift in Chilean society.
Since the mid '70s, the regime drove drastic reforms, which were consolidated during the '80s characterized by deregulation and privatization of most spheres. These movements shaped media and journalism performance as well. This situation is quite paradoxical:
the free market was defended, but freedom of expression was not.
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Particularly, the Chilean broadcasting system is rooted in a non-profit system, which has been handled by the national State through a public TV channel and the national universities since its creation in the late '50s. In fact, there was no commercialized television until the early '90s when the private ownership of broadcasting was allowed by legal reform. TV cable came on the scene in the mid '90s and grew rapidly. In 1994, there were 279,234 TV cable subscribers.
By 2011, there were more than 1 million 
METHODS
This article is based on a "critical case" study following This case study focuses on a story about the stadium's construction of one of the main soccer teams in Chile that was aired 
THE OWNERS
There are three main actors behind the CDF property: The ANFP, its 32 associated soccer clubs and sports companies, and GTV, Jorge Claro's TV cable company.
Soccer used to be a social activity within social and sports . On August 5 th , the outlet fired two editors and three journalists resigned in solidarity with their editorial bosses.
According to Patricio Torres, Awad told him: "The CDF´s foundations were shaken by the story: Due to that, we should restructure CDF's news and you are not included" .
DISCUSSION AND CONCLUSION
In general, this article contributes and enriches the research focused on freedom of expression in Chile, the Chilean media system and its relation to democracy after the military dictatorship, and it illustrates the kind of corporate pressures which are shaping Chilean journalism.
Particularly, the case analyzed allows us 1) to describe the corporate practices to control what information can or cannot circulate, and 2) to understand the types of ties between commercialized journalism, corporate media, and the broad corporate landscape within a neoliberal society.
Concerning the first topic, the story aired by CDF triggered an immediate and tough response from shareholders. In five days, the outlet fired editors and journalists resigned due to the story.
The players were the top executives from both corporations (Azul Azul and CDF), and they displayed direct strategies to stop what they considered "biased" journalism: several phone calls, the official letter, the meetings, the communication strategy through the media to "explain" the corporate reaction, and the discourse of the decision making process within CDF (the editors were fired due to "a restructuration", not because of the story). Finally, it was a top to bottom flow with no chance of counterbalance. Although the reporters, the CDF's labor union, and the national professional association of journalists publicly denounced the situation, neither the corporation nor CDF changed its mind or decisions. The letter from Azul Azul to CDF is illustrative: "We require that CDF take tough and exemplary 38 measures… Filters and/or reports must exist to prevent this type of serious situation". Indeed, "external" corporations have direct influences on the media outlet and worked to stop the circulation of the information, to correct the misbehavior, and to suggest paths to follow 39 .
We say "external" corporation to refer to Azul Azul sports company because it is not actually an outside player. In fact, the company is one of the shareholders of CDF through its membership in ANFP. The players (ANFP, Azul Azul, CDF) share the same institutional visions and missions. So, it is necessary to discuss if the journalism is a shared goal among CDF and its journalists. While Gálvez described his job as "professional", the CDF's vision and mission are shaped by institutional goals, like "to be the communication organization of
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Chile's soccer" and "to promote soccer and its passion among Chilean In fact, if we connect the CDF case with the situations explained in the background section of this paper 43 , we can affirm that Chilean journalism is shaped by corporate interests, which require from journalism a collaborative role to strengthen the economic sphere and a national goal to not damage economic stability. Further research should explore and compare which similarities and differences can be found among these cases and CDF's, and if the Chilean media system is deploying a sort of development journalism engaged with national goals of economic growth and political stability beyond this study.
Paley uses the concept of "marketing of democracy" in a study of social movements in post-dictatorship Chile, which is appropriate to the role of a sort of development journalism playing a collaborative role in a new democracy: "In the current globalized economy, policy decisions are strongly oriented toward transnational market considerations that foster an export model of development, rely on attracting foreign investment, and saturate societies with imported goods. Sustaining this model requires political stability, which is advanced through the moderation of social movement activity and enhanced by the widespread stimulation of consumerist behavior… I refer to a kind of political marketing (which) create images that sell the idea of democracy to both citizen-consumers and foreign investors" (PALEY, 2001, p. 117) .
Following the discussion about journalism and democracy, this article addresses the normative tradition of the press. As the case showed, CDF's does not acknowledge a public sphere to discuss and democratically understand such important cultural spheres, such as soccer. Instead, it promotes corporate interests of the soccer industry.
Following Bresnahan, in Chile the "adoption of the market model of the media influenced a series of policy choices that have contributed significantly to the debilitated public sphere" (BRESNAHAN, 2003, p. 44 ). It will be necessary to take a broad perspective to test this point of view in different kinds of outlets (by channel -broadcast, online, print-, property, audiences, and geographical location). But following this case study and the examples provided early in this paper, we can expect similar trends.
And finally, as McChesney and Harvey pointed out about neoliberalism and Chile, this case study showed how media is coopted by corporate interests, in this particular example, private sports companies. As Harvey said, the role of the state is to create and preserve an institutional framework appropriate to free markets CORPORATE PRESSURES ON MEDIA and trade; we would add "the role of the state and the media system" in its collaborative role. In a neoliberal society it is mandatory to take into account both state and private players to analyze the different social spheres -in this particular case, freedom of expression-since the Chilean media system is a market-driven one. 
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